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shiv > skills 2 local-fe-package-audit > SKiLLmd
zhw siills content-matnx-topic-planner SKILLmd

name: local-life-package-audit
description: Analyze local-life platform packages and competitors for Meituan, Dianping, Douyin group-bu
service channels. Use when the user provides store/package screenshots, competitor links or notes, pricing|

asks for package structure diagnosis, title optimization, details-page selling points, launch strategy, or loca
optimization suggestions.

name: content-matrix-topic-planner

description: Plan cross-platform content matrices for WeChat Official Account, WeChat Channels, Xiachon

similar social platforms. Use when the user provides platform goals, audience profiles, brand category, corl
topics, product/service information, or asks for topic planning, content calendars, title optimization, publis
pillars, or multi-platform repurposing.

Local Life Package Audit Content Matrix Topic Planner

Use this skill to turn local-life platform information into a grounded package and store-page optimization plan. Waork from the user’s provided screenshots, li o ) . ) ) ) i
data. Do not invent missing platform metrics. Use this skill to create practical content topic plans. title directions. and publishing schedules across public-domain social platforms. Optimize for execution.

Core Rules Core Rules

- Base factual claims only on provided materials. Mark missing values as #3548 or #iET S0 Base factual claims on user-provided materials. Mark missing context as .

Separate observed facts, inferences, and recommendations. - Do not invent historical performance data. competitor metrics. or platform trends.

Da ot present recommendations 85 achieved results Separate observed inputs, planning assumptions. and recommendations.

- For medical. optometry. wellness, finance, education, or other regulated categories. avoid exaggerated efficacy daims and use cautious. compliance-awar Keep content compliant for medical. education. finance, wellness. minors. and other sensitive categones, Avoid exaggerated claims. fear-based wording.

~ Prefer practical actions that a store operator can exccute within 1-2 weeks Prafer a repeatable matrix: content pillar + user stage + platform format + title direction + publish timing + expected metric.

If the user provides only one store and no competitors. run a self-diagnasis and list the competitor fields needed for a stronger audit. Inchude enaigh detad for & new média opsraofr iIEEUE withour another brsinstoming 7ound,

Intake Infake

Collect or extract these fields when available: Collect or infer these fields when available:
Platforms: 23, 2585 T4 ¥4, Bilibili. or other.

- Brand/category: industry, product/service, aty/business district, positioning.

- Target audience: age. identity, pain points. decision role, knowledge level purchase stage.
Business goal: awareness. follower growth, inguiry, store visit. conversion, repurchase, event participation, private-domain traffic.

- Platform: Meituan, Dianping. Douyin group-buying. or other,
g . ) } —

Existing content: past post titles, screenshots, metrics, formats, strengths, weaknesses.

Competitors: account names, sample posts, high-engagement topics. title patterns, comment themes,
Trends: seasonal events, platform het topics. helidays, local events. industry news,

Constraints: publishing capacity. team roles. compliance rules, visual/video production ability,
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